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Ones to Watch and Why 
Trey Songz: This 20 year-old singer/songwriter is drawing comparisons to R. Kelly and 
causing quite a ruckus at Atlantic records with the founding chairman lauding him as the 
best thing to come along in the label’s 40 year history. We also think it’s cool that he’s on 
the mixtape circuit, a method usually reserved by rap stars to generate underground buzz. 
Stat Quo: This MC was on his way to law school before being discovered by rap alumni 
Scarface, who heard his demo and convinced him to pull his nose out of the books. He 
can be seen this summer on the Anger Management 3 Tour with the likes of Eminem, 50 
Cent and Lil John. 

Razorlight: One of the hottest bands on the London landscape. They’re part of Bono’s 
Make Poverty History campaign* and hot on the U.K. scene—read on for more on the 
British music scene. 


Music Notes 

Fans have been anticipating Lauryn Hill’s new album for years (her last one was in ’98) 
and rumour has it that she’s been recording a few collabo’s with Kanye West—so things 
must really be cookin’. 


Christina Aguilera is set to release a new album—her image may be trashy, but this girl’s 
got pipes! We'd listen to her sing the alphabet. 


Gorillaz, Damon Albarn's pioneering mix-project was one of 2001's greatest releases. The 
world's first animated band was a big success thanks to the hit, "Clint Eastwood." Damon 
has just released the second Gorillaz aloum with producer DJ Danger Mouse. 


Justin Timberlake is working on his next release and he’s enlisted the help of some 
awesome producers—Rich Harrison, who produced Beyoncé's "Crazy in Love," and 
Rodney Jerkins who produced Michael Jackson's "Invincible." If this CD is anything like 
his first, he’s sure to shed that boy band image once and for all. The album is scheduled 
to drop in the fall. Mr. JT has also been busy shooting his first major film-role, the crime 
story "Alpha Dog," with director Nick Cassavettes. 


"Detox" is legendary rap maestro Dr. Dre's big project which will feature some of the 
biggest stars in the rap game (think Snoop Dogg, 50 Cent, Eminem, Obie Trice and Xzibit) 
along with Dre's trusty Aftermath crew. The album will hit the scene with a bang this 
September. 


Apparently Kelly Osbourne’s first album was a publicity stunt—something thrown 
together to ride the wave of popularity from the family’s reality show. Evidently she’s been 
practicing and will share her “REAL” talent with fans on her sophomore electronica-pop 
album, Sleeping in the Nothing, came out in early June. This time the young scion of Rock 
Royalty isn’t going after her father’s fans with that terrible Donnas-esque sound, instead 
she wants a piece of the tween pie. It could happen, as she’s enlisted the help of Linda 
Perry who’s produced the likes of Gwen Stefani and Christina Aguilera. 


To di For 

P. Diddy might have “invented” the remix, but the diPlayer has perfected it. 

A tweak here, an additional guitar riff there and a so-so song is now music to your ears! 
Thanks to London-based Digimpro, anyone can modify and customize their favourite song 
in a legit way. Moby’s first single “Lift Me Up” comes with a diPlayer and users can edit the 
ong with alternative vocals, guitar, drums and base tracks provided by Moby himself. 

his invention is great for artists—who can now showcase even more musical 

ativity; for fans—who love everything about Moby, other than his voice; and for music 
2Is—by offering more reasons to buy a single. 


Lots of ren are programs exist for those with the moolah and skills, but the 
diPla of the only free, and easy to use formats that any amateur can use on any 
sic player. The diPlayer is available for licensing for both downloadable and CD 
sic and promises "infinite" variations of songs. Digimpro is also in discussions with 
Apple and Microsoft in hopes of bringing the di format to mass-market. 


Heavy Metal Summer 

Mullets!? Teased bangs!? Is heavy metal back? You betcha! Head bangers have been on 
hiatus, but this summer with bands like Motley Crue touring in comeback-style, a lot of 
tweens are taking notice and trading in their punk and alt-rock music for something a little 
heavier. And they’re trading in their regular t-shirts for rock tees too — Metallica, Motley 
Crue, Rush, Pink Floyd, and more! 


Lil’ Indie Rockers 

The Smoosh sisters, Asya and Chloe, are taking Seattle by storm with their quirky pop- 
based indie rock—and they’re only 13 and 11. Smoosh may just be the hottest young 
thing since Hansen and thanks to young sister acts like Tegan and Sara, it’s likely that 
fans will take their music seriously. Their fearless, youthful sound was born out of curiosity 
when the girls wandered into the drum section of a music store and met Jason McGerr, 
from Death Cab For Cutie, who was teaching there. Chloe promptly took up the drums 
and Asya honed her vocals—and the rest is history. The girls have toured with Jimmy Eat 
World; played with Rilo Kiley, Pearl Jam, Death Cab for Cutie, Sleater-Kinney and the list 
goes on! If reviews are any indication (British magazine NME called them “the hottest new 
band in the U.S. underground”) you might want to keep your eyes peeled for these girls. 


British Invasion, Par Deux 

British musicians have always rocked the Canadian shores, but lately there seems to be 
an influx of UK action—penetrating more genera’s than ever before. Furthermore, the Feb. 
2005 issue of Q Magazine claims that “British music is set to conquer the world” and 
Universal just put out a compilation called Cool Britannia the ongoing history of New Music 
with Alan Cross from 102.1 The Edge. 

Here are a few brag worthy British acts... 


British hip hop artist Dizzee Rascal is pretty hot right now, with a recent appearance in 
Teen Vogue and a second album on the charts. This 19 year-old has been mentioned in 
Trend Reports of yore—we had a hunch that his thought-provoking lyrics, poignant 
delivery and original production would make him one of the hottest stars on the urban 
scene. 


British Diva Jamelia is soulful like Diana, sassy like Beyoncé and sexy like Britney. This 
R&B songstress is already big overseas having been nominated for three Brit Awards 
(The U.K.’s Grammys). But her real cred stems from the fact that Coldplay frontman, Chris 
Martin, liked her so much he asked her to collaborate on a song—he plays piano and 
sings backup on “See It In A Boy’s Eyes.” Her next album drops in early 2006. 


Other British bands making news... 

Bloc Party’s new album has been lauded the “Most anticipated British album in years” 
and Seth Cohen, of The OC fame, is a big fan—which is always a hot tween trend 
indicator. Their new album, Silent Alarm, comes out July 18" and the released singles 
went platinum. 

Other hot British acts to note include Keane and Snow Patrol—both of whom will perform 
in the London Live8 concert on July 2™ to support Make Poverty History*. 


*Make Poverty History is a UK coalition of over 400 charities, trade unions, faith groups and 
celebrities that are asking the world's leaders to take a stand against global poverty in 2005. Leading 
up to the G8 summit which will take place in July, the organization is aiming to increase pressure on 
world leaders to double the aid budget, improve trade justice and cancel third world debt. You might 
have seen the “Click” ad featuring such stars as Brad Pitt, Justin Timberlake and Kylie Minogue. 


Bloc Party 


Everything’s Coming Up Ferrell 

Whether you’re a fan of Will “More Cowbell” Ferrell or not is a matter of comedic taste, but 
there’s no arguing that he’s his own one man trend. Since the success of Elf, Ferrell has 
signed up to star in at least nine upcoming movies including three kid friendly features: Elf 
2, Curious George and what we can only assume is another silly comedy Talladega 
Nights (set in the world of superspeedway racing in Alabama). Following in the footsteps 
of Adam Sandler and Ben Stiller, Ferrell is the latest comedian to invade movieplexes in a 
big way. But, like his predecessors, his over saturation in the marketplace is sure to have 
a backlash. 


We launched a poll on ytv.com for one week to find out which “funny man” kids like 
best...here are the results 


poll Name: Fave Funny Man 


Question Text: 
Which one of these guys is your fave funny man? (1822 responses) 


Will Ferrell 151 8.29% EE 

Jim Carey 902 49.51% E 
Adam Sandler 356 19.54% E 
Mike Myers 295 16.19% mm 
Jimmy Fallon 41 2.25% 4 

Ben Stiller TI 4.23% E 


Not too surprisingly, Jim Carey steals the show with almost 50% of the votes! He’s done a 
good job of keeping his career fresh by accepting diverse roles and taking only seriously 
funny movies. Or, it could be that kids will never stop laughing from Ace Ventura: Pet 
Detective. 


Cheap & Quick Horror Flicks 
This trend is for the teens and tweens, but who are we kidding? R ratings have never 
Ace Ventura: Pet Detective stopped kids from sneaking into movies. So consider this a warning as well... 


Racier horror flicks are a big trend in Hollywood at the moment. 2005 has seen no less 

an five such films already with remakes of The Amityville Horror and House of Wax 

1d more original productions of The Ring Two, Boogeyman, and Cursed. What’s with 

s trend, you ask? If you look at the grosses of these films you wouldn't say that horror 

s are all that popular with audiences. But with relatively cheap budgets ($10 — 30 

ion), these films are popular with studios since that can make a tidy profit quite easily 

ffering up cheap thrills and stunt casting (Ah Paris...what a complex web you have 

2n!). So expect the screams to continue. Already in the pipelines are remakes of such 

classics as The Hills Have Eyes, Prom Night and Black Christmas and a sequel 
rworld. 
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Fashion Bytes 

Boho is back: but this time around the look is more flirty and femme, rather 

than strangely hippy. The turquoise elements have been replaced with coral and it’s more 
about mix n’ match than the head-to-toe gypsy look. 


Jean scene: ripped and completely worn out is the denim du jour. And if you can score a 
pair with some paint or a perfectly placed stain, even better. Capris with a big ol’ cuff at 
the bottom are hot on the summer scene. 


Shoes: Sigerson Morrison (creator of the kitten heeled flip flop) has pointed jelly flats for 
summer ’05. Coloured and patterned cowboy boots make fashionable footwear as well as 
chunky espadrilles. Exotic beaded, jeweled or sequined thongs have replaced the beach 
flip flops of last summer. 


Fruity: Cherries, apples and strawberries are popping up on tonnes of clothing and 
accessories. How tasteful. 


If it clashes it matches: That’s the motto for bold fashionistas. Mixing tonnes of bright 
colours and patterns is one hot look that used to be a no-no. 


Gold and silver: Designers have gone a little heavy on the metal over the last few 
seasons, but it still continues to reign supreme for shoes, belts and bags. 


Oh boy: Striped oxford shirts; cargo shorts; skater sneakers; track jackets; basketball 
warm-up jerseys and graphic t-shirts—or whatever happens to be clean is the look for 
most boys. 


How charming: Kitschy charms must be mentioned in every report just so that no one 
forgets how huge they are with girls right now. 


Custom Craze 

Ralph Lauren is following in the footsteps on Nike by cashing in on the mad customization 
trend with the Create Your Own Collection on polo.com. Pick your pony colour or add 
your initials to polo tees, oxford shirts and bikinis—and for a real one-of-a-kind touch the 
vintage year gets sewn onto the hem. Currently only the boy’s collection is available, but 
girls stuff will be offered in July. 


Graphically Speaking 

Graphic tees are still a staple, but the self-proclamation statement style has been replaced 
with cute cartoon characters. The shirts look vintage and the characters are usually retro 
or nostalgia related—or they’ve got some sort of cult status, like SpongeBob. Disney has a 
tonne of tees out there that clearly target tweens e.g. a Bambi tee with “I’m Fawned Of 
You” written across the chest or one of the seven dwarfs with “Feeling Grumpy?”. 


What a heel! 

By now everyone has witnessed a kid “walking” along, when all of sudden they start to 
glide—you’re not crazy and they don’t have super powers. They're “Heeling” and it’s the 
hottest sidewalk sporting craze since in-line skating! Heelys look like running shoes, but 
with a hidden wheel in the heel. By lifting the ball of your foot and finding your balance a 
wheel is deployed that allows you to get where you’re going—fast! 


Accessorized 

Long necklaces are being layered with a combo of semi-precious stones, faux pearls, 
wooden beads, shells and charms. 

Pendants are worn alone for a boho-glam look. Horn pendants that look like the tooth 
from a wild animal can be spotted around the neck of many a scenester. 


Wide belts are a crucial summer accessory adding an up-to-date touch to last seasons 
stuff. Ones with a big stone, coin or antique metal buckle are being worn high on the 
waist—hip slung belts are over. Girls are also seen wearing 

Scarves and men’s ties are being tied to the side through belt loops. 

Head bands are hot, but should only be worn with a pony-tail so as to avoid looking like 
Sandra Dee. 

Big chunky beads in wood, plastic and glass are a hot—and not just limited to jewellery. 
Beads are all over tops, bags and shoes and many kids are buying the beads to make 
their own creations. Celebs like Usher and Britney Spears have been seen donning rosary 
beads and many kids are following suit—this trend is about as religious as Britney is 
classy. 


Heat Wave 

Sundresses are a girl’s best friend for those hot summer days. Plaid Bermuda shorts, 
bold floral skirts and gauchos are also an option for those not looking to show too much 
skin. Short shorts and mini skirts are still a mainstay for girls who dare to bare a little 
more. The shrug has replaced the poncho as the item to cover up bare arms or keep 
warm during those cool nights. 


Played out 
Fur; self-proclamation tees; bows; tweed; stilettos; brooches; ponchos; charity wrist 
bands; studded belts; camisoles; pleated micro mini; shiny satin pants. 


Subculture Cross Pollination 

Decades ago people were defined by their personal style. Rockers looked like rockers, 
preps like preps and hippies were clearly hippies. In the mid to late 90's the lines began to 
blur resulting in additional groups created from elements borrowed from the different 
‘archetypes.’ For example, we saw “perky Goths” - a Goth that had borrowed 

colourful elements from punk and rave cultures. This trend of cross-pollination has only 
become more common in the last five years as kids chose features they like from different 
subcultures and create their own individual style. Granted, although there may be a mix- 
mash of styles creating an individual look, there is usually one subculture predominantly 
driving their style—as it is still very important to kids that they feel like they belong to and 
can relate to a group. 


Along these lines, when it comes to fashion trends, there is no longer the cycle that used 
to occur - e.g. 'the punk look has returned and will be big this fall'. Although designers, 
magazines and stores may try to push a particular look (e.g. bohemian/hippie), when it 
comes to kids and teens, they're more likely to fashion their style based on personal taste 
and imitation of 'idols' like musicians. While their tastes and styles obviously may change 
as they grow older, they don't jump from subculture to subculture based on seasonal 
trends dictated by the fashion world. 


E3, the Electronic Entertainment Expo, has come and gone. The world's largest video 
game convention and trade show generates a Super Mario-sized helping of news and 
buzz for the gaming world, on both the commerce and fanship sides of the coin. Here's a 
condensed rundown of the biggest upcoming trends: 


t Generation Consoles 
major players in the industry - Sony, Microsoft, and Nintendo - unveiled, to 
ees, their newest consoles. 


soft's Strategy Comes 360 
osoft's Xbox 360 was first out of the gate with an unheard-of premiere on CTV weeks 
before E3. Traditionally, the companies wait until a day or two before the Expo to gather 
reporters, critics and shareholders under one roof as they unveil their strategies. New kid 
on the block Microsoft eschewed tradition by airing a star-studded, informationally vapid 
hype machine hosted by hobbit and game enthusiast Elijah Wood. The special was 
widely criticized for failing to reveal any new information about the system that had not 
Xbox 360 already been "leaked" on the Internet. 


The system itself is a skinny, puckered silver rectangle that will promise more power, 
naturally. Among its more interesting features are wireless controllers, free (limited) Xbox 
Live service for all Xbox 360 owners, and backwards compatibility with only A-list Xbox 
titles, a feature which Microsoft has not yet explained in detail. Micro-transactions, the 
industry buzzword for "nickel-and-diming," will feature prominently in the next five years, 
allowing players to download additional content - maps, characters, feature sets - fora 
relatively low price. 


PS3 Makes Healthy, Low-Fat Meals 

Sony Entertainment of America waited until the Expo to unveil its George Foreman Grill- 
shaped Playstation 3. Like the Xbox 360, its controllers are wireless, and are shaped 

eg E rather like Batman's "batarangs." The Playstation 3 will be magnitutes more powerful than 
its predecessor, but early reports say that power will come at a price. Rumour has it that 
in the spring of 2006, the Playstation 3 will retail for around $465 USD, making it the most 
expensive home console ever created. 


You Say You Want A Revolution? 

Nintendo's system, the Revolution, was the sleekest and most understated in design as 
well as hardware specs. The tiny, shiny black box is only marginally more powerful than 
its parent GameCube system, which Nintendo claims isn't a problem. The company has a 
history of claiming to know what gamers want while gamers spend their money on 
systems that actually have what they want; to that end, Nintendo finally seems ready to 
jump into the online fray. The Revolution will give gamers access to Nintendo's entire 
library of titles, from Mario Bros. and Metroid all the way to Super Mario Sunshine, a 
Game Cube title. This will all be accomplished via the aforementioned nickel-and-diming 
business model that's destined to become standard for quite some time. 

Nintendo Revolution 

Gamers Need to Collect 100 Coins Now, More Than Ever 

Rumour also has it that the next generation's games will come with a heftier ticket 
price. Recently, "enhanced" titles from more popular game franchises, including Doom 3 
and Halo 2, were sold for around ten extra dollars. Some critics say this was an industry 
experiment to gauge whether the market would bear higher individual game prices; based 
on the strong sales of enhanced and special edition games, the resounding answer was 
"yes." 


Video Games Adopt the Studio System 

With every generation of hardware, video games are becoming more and more expensive 
to produce. Much like in the early days of Hollywood, production is in the hands of a few 
monstrous studios. Chief among them in the video game world is Electronic Arts, an outfit 
that is receiving the brunt on unfavourable press for reportedly stifling creativity and 
innovation, focusing instead on churning out title after title with a safe-bet, franchise 
mentality. Many industry eyebrows were raised when the wife of an EA employee wrote a 
scathing online journal entry deriding the company for working her husband to the bone 
and for maintaining slave-like conditions for their employees. 


Lorne Lanning, visionary creator of the hit Oddworld series of games, recently lamented 
the state of the industry in an interview with The Hollywood Reporter. "Costs are going up 
because of the design of the next-generation hardware," said Lanning. "The code that just 
one guy used to write on the Xbox is now going to take five guys." If the buzz about the 


next generation of video gaming is to be believed, we can expect far less innovation and 
far more of the same old same old: sequels, sequels, sequels. 


Game Franchises 

There’s no doubt that kids love video games, but it’s not necessarily about the latest 
games and consoles hitting the shelves; for many kids, their loyalty lies in the big 
franchises. Think Mario, Zelda, Final Fantasy, Sonic, Harvest Moon — it doesn’t matter 
what console they’re for or when these games came out, it’s all about being a fan of the 
franchise. 


Note: the new Xbox 360 (set for release later this year) has stolen away the Final Fantasy 
franchise from PlayStation; this is exactly the kind of thing that will get Final Fantasy fans 
out there buying the 360 right away! 


Today’s sophisticated kids want the tech toys that teens and 
adults have, but parents don’t want to pay the price; so toy 
companies have come out with some pretty cool electronic 
equipment that should appeal to both... 


Digital/Video Recorders 

Mattel has tweaked the classic video recorder with The Vidster, due out this summer. The 
$99 digital video camera lets kids record and take digital photos—just like the mature 
versions, but with less memory. The Vidster includes on-camera editing and kits for 
special effects and music tracks. 


Oregon Scientific is coming out with The Helmet Cam this summer. It’s a tube-shaped 
video/still camera that straps onto a sports helmet allowing skateboarders, snowboarders, 
etc to record their wicked moves—hands free! 


Cell Phones 

Tamagotchi goes mobile! That loveable virtual pet can now be raised on a cellphone. 
The Tamagotchi phone will include mini games, a journal to record parenting endeavors 
and a facts feature to offer insight into your pet's personality. For those who are hesitant to 
take the step toward petenthood, the mobile version of Tamagotchi is now resilient 
enough to withstand prolonged neglect. 


The Vidster 


A A 


There’s a new Barbie Nokia 3587i cell phone that features voice dialing, colour screen, 
stick-on face plates, exclusive wallpaper and ring tones. The phone keeps parents in 
control with numerous features including pay-as-you-go prepaid minutes and a tool that 
lists chores that must be completed to earn more airtime. 


igital Music 

everal companies have come out with cheaper MP3 players to compete with the iPod. If 
e ads are any indication, Sony’s Walkman is clearly trying to target the kid/tween 

rket and other companies like iRiver and Xtatik have cool looking models at a lower 

e point as well. 


s really desperate for digital music might want to try the oral hygiene route. Hasbro is 
ching Tooth Tunes, a toothbrush that conducts music through the users jawbone. 
press it to your teeth and brush away while listening to a two minute pop tune—the 
t amount of time recommended for brushing teeth. Already in talks with Will Smith, 
ack Eyed Peas and Hilary Duff, it’s probably not too long before special tooth 

g tunes are being released. 


Computers and video games may have taken a bite out of the 
traditional toy market, but here are a few items that are sure to 
get a few kids back into the yard this summer... 


Carnivorous Creations includes more that 10 kinds of carnivorous plants that actually 
eat bugs and meat. The seed mixture contains Venus Fly Traps, Sundew Plants, Cobra 
Plants, and more. The complete kit contains everything needed to create your own bog 
garden. 


Tek Tag gives new meaning to the words “you're it!” Players wear a pod shaped armband 
that makes a sound when you’re caught—the idea is to defend your pod, so essentially 
everyone’s “it.” Digital scoring and a bunch of variations of this classic game make this toy 
a real catch—the only challenge is making sure every kid on your street gets one. 


The Bubblator generates humongous backyard bubbles in a breeze with its specialized 
Gazillion Gold solution and motorized bubble wand. Just open the wand in the wind, run 
around or blow—it’s incredibubble! And not to be outdone in this POPular category is 
Professor Bubbles Magic Smokey Bubbles. The bubbles are filled with smoke—an 
added bonus to a popped bubble. 


The Junior Golf Pro-Style Starter Set will give aspiring golfers the tools to learn so that 
they can hold their own on the green one day. The set includes authentic "pro" feel and 
design, driver, putter, 5, 7 and 9 irons, stainless steel shafts, lightweight golf bag, two golf 
Smokey Bubbles balls, two practice balls and six tees. 


¥ 

The Wookie Blaster is a Super Soaker—Star Wars style! It looks and sounds just like the 
Wookie Blasters from the Episode III: Revenge of the Sith movie. Also from Hasbro is the 
Artic Shock, which has an “ice core” to shoot freezing water. 


Yo-Stick is a hybrid baton/yo-yo/boomerang/haki-sak, or simply a string on a stick that 
allows you to flip, fling or bounce it around to do cool tricks—and it always comes back. 


Huffy has launched a West Coast Chopper bike designed by Jesse James available 
exclusively at Wal-Mart. Low-riders and cruiser bikes are where it’s at and this one’s 
pretty sweet. 


No backyard? Try Funslides Carpet Skates! Just strap the flat-bottomed “skates” on and 
the carpet becomes smooth as ice. Think socks on a hardwood floor —without the slivers. 


Space Age Ants 

Forget sand! The classic ant farm gets a modern update with The Antquarium. Based on 
a NASA Space Shuttle experiment, the Antquarium contains a bright blue, nontoxic gel 
that serves as both a home and food for the little critters. Kids can catch the ants in their 
backyard or send away to populate the colony and watch them create tunnels in the aqua 
oloured gel. Part aquarium, part ant farm—fully cool looking! 


Antquarium Puypin out of hibernation 

st animated toy is back this fall for a whole new generation of kids who may 
not f ound-breaking as the first crop of kids he wowed some 20 years ago. 
However, chasers will be sure to snatch him up based on the nostalgia factor 
alone—who c is “Can you and | be friends?” plea from the commercials? 
Equipped with ch o-use controls, three song cartridges and “beautifully” 


Rotten School 


cooks it sounds like ol’ Teddy is going for a much younger kid than in ‘85 
’s teckie toy market, that might be a good idea. 


need for their brains to turn to mush over the summer. We 
pect a nose or two to be buried in one of these hot titles... 


Harry Potter And The Half-Blood Prince 

The highly anticipated sixth book in the series will be hitting the shelves on July 16" to all 
the same hoopla and fan fare as the last four. It will further chronicle the exploits of Harry 
and the Hogwarts crew, but that’s all we know about the mysterious plot. 


The Lion The Witch And The Wardrobe 

This book has been around for 50 years, but with the movie set to hit the screen this 
summer there will be more kids than ever following the adventures of Edmund, Lucy, 
Peter and Susan in their quest to rid the country of the evil witch and her minions. 


Summer Of The Sea Serpent 
From underwater caves to a Spider Queen and a magical sword, this mythical adventure 
is sure to have kids hungry for more. 


Rotten School 

The latest series from spooky kidlit author R.L. Stein take place in a boarding school 
where disaster and disgusting go hand in hand. Apparently he’s decided to take the gross- 
out route with these books, which may get many-a-boy reading. 


Betty & Veronica booked! 

Tween girls love Betty & Veronica, but not necessarily the classic comic book format, so 
Archie Comics Entertainment has granted a Disney publishing company the right to 
publish lifestyle books aimed at the tween and teen market. Betty and Veronica books 
will focus on fashion, fitness, beauty, music and boys. This is just another way the Betty & 
Veronica franchise is expanding—the clothes and bedroom décor products launched to 
much success last year. 


Few would argue that online vernacular is changing the way kids write and speak in 
everyday life. Rules of grammar are rarely obeyed and spelling mistakes (if not intentional) 
go uncorrected. Some regard this “leetspeak” as a sign of the times, while others are 
offended by the butchering of the English language. Whatever the belief, it’s here to stay, 
so here’s a little 101 from Microsoft to get you down with the times... 


Leetspeek: \nformation-age slang—leet for short (as in “elite”). Regular letters are 
replaced with other keyboard characters to form words phonetically. Like pig Latin with a 
twist of hieroglyphics. 


Kids have always found ways to communicate in a way that adults 
can’t understand. Here’s How to decipher it... 


Characters and numbers often replace letters: Numbers replace the letters that they 
resemble—1337 spells “leet” cuz 1 looks like “L”, 3=E, 7=T and characters like $=S. 
Applying this style “Leetspeek” can be spelled as 133t5p33k or !337$p34k. 


Letters can be substituted if they sound alike: Using “Z” when “S” should be the final 
letter is a common one. And “X” for words ending in the letters “C” or “K”. This kind of 
communication requires mad 5x1Ilz (skills). 


Non-alphanumeric characters can be combined to form letters: Like using slashes for 
e letter “M” Makes sense for some...Two pipes with a hyphen in-between creates an 
“H e word Ham could be written like this: |-|4/V\ 


Basically, the more creative the better when it comes to leetspeek—and when you pair 
this tricky style with the acronyms and emoticons that have become second nature to this 
wired generation, you’ve got a pretty awesome secret language. 


DISCLAIMER: The trends that the YTV Trend Huntaz comment on come from the buzz 
on the street, the mall, the Internet, and numerous publications. YTV does not guarantee 


that all of the above information will come to fruition, but you can pretty much believe us 
as we are obsessed with this stuff. 


For more information contact: Aubray Lynas at aubray.lynas@corusent.com. 


